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DETAILED ACTION 

Response to Arguments 

Applicant's arguments with respect to claims 5-1 1 , 16-22, and 27-33 have been 
considered but are moot in view of the new ground(s) of rejection. 

Claim Rejections - 35 USC § 103 

1 . The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in section 102 of this 
title, if the differences between the subject matter sought to be patented and the prior art are such that the subject matter as a 
whole would have been obvious at the time the invention was made to a person having ordinary skill in the art to which said 
subject matter pertains. Patentability shall not be negatived by the manner in which the invention was made. 

2. Claims 5-11, 16-22, and 27-33 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Rosser, US Patent # 6446261 , hereinafter Rosser, in view of 
Carlucci et al, US PG Pub # 20040103429, hereinafter Carlucci. 

With regard to claim 5, Rosser fails to disclose determining the time of rendering 
of the content stream on the first active rendering device; and selecting the first 
targeted advertisement additionally responsive to the determined time. Carlucci 
discloses determining the time of day the programming content is viewed and 
selecting the targeted advertisement responsive to the determined time (paragraph 
[0095]). Accordingly, it would have been obvious to one of ordinary skill in the art at 
the time of the invention to combine the teaching of Carlucci to the system of Rosser 
to further determine the targeted advertisement based on the time of day the show is 
rendered on the rendering device, due to different moods of the user depending on 
the time of day. 
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With regard to claim 6, Rosser further discloses identifying a user viewing the 
content stream on the first active rendering device; and selecting the targeted 
advertisement additionally responsive to the identified user (column 15, lines 22-28; 
Rosser describes a number of different ways to identify a specific user of a device in 
order to target content to that individual). 

With regard to claim 7, Rosser further discloses receiving a user-entered 
program-control command; and selecting the first targeted advertisement 
additionally responsive to the received user-entered program-control command 
(column 3, lines 50-60; the system monitors viewing habits when building the profile 
such as volume adjustments which correspond to a program-control command - the 
profile being used to select the targeted advertisements). 

With regard to claim 8, Rosser discloses: 
A network (Fig. 1 network to deliver programming to the user) comprising a plurality 
of rendering devices (Figure 1 , item 56 -2 set top devices), a method for selecting a 
targeted advertisement for insertion in a content stream, the method comprising: 
identifying an active rendering device from among the plurality of rendering devices 
(column 7, lines 46-57; the STB 56 receives a video transmission and is thereby 
determined active) 

selecting, responsive to a profile associated with the active rendering device, a 
targeted advertisement for insertion in a content stream rendered on the active 
rendering device (column 7, lines 51-60, a particular insertion is selected based on 
the user profile associated with the particular set top box); 
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inserting the selected targeted advertisement in the content stream (column 13, lines 
25-36; Rosser here explains in detail the selection and insertion of a targeted 
advertisement based on the user profile) 

Inserting the first targeted advertisement in the first content stream approximately 
concurrently with either: 

a rendering, responsive to a second profile associated with the second active 
device, of a second targeted advertisement in a second content stream rendered on 
a second active rendering device, wherein the first profile is different from the 
second profile or a rendering of the second content stream on the second active 
rendering device (Rosser, figure 1, item 50 teaches a storing of a viewer usage 
profile within a user set top box. Further, Rosser teaches comparing a viewer usage 
profile key with a local viewer usage profile, so different insertions can be made on 
different end users video viewing devices (column 7, lines 51-58). As can be seen in 
figure 1 , the advertisements shown on user screens 56 show different ads (one 
shows AD1 , and one shows LogoB). This results from the different user profiles in 
each of the user set top devices 44. Rosser shows two distinct set top devices 
(corresponding to advertising managers) rendering two different advertisements on 
the same broadcast event. 

Rosser describes two different client devices receiving different 
advertisements while watching the same show by using a profile local to the client 
device to select an advertisement that is also stored in the STB. Rosser fails to 
disclose the two STBs are located in a home area network that consists of a plurality 
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of STBs with separate profiles and an advertisement manager which selects an 
advertisement responsive to a profile for insertion in a first content stream rendered 
on the first active rendering device, concurrently with either a rendering of a second 
targeted advertisement in a second content stream rendered on a second active 
rendering device or a rendering of a second content stream on the second active 
rendering device. Carlucci describes a system with local storage of alternate 
commercials. In paragraph [0092]; Carlucci describes that the alternate 
commercials can be stored locally to the set-top terminals, such as in advertisement 
storage within the household. The advertisement storage can be connected to the 
terminals or incorporated into one of the terminals (corresponding to a home area 
network). The set-top terminals can be connected in a master-slave configuration, 
wherein the master stores the advertisements in storage 1 101 (fig. 13) and acts as 
the advertising manager. The master terminal then serves the other terminals with 
alternative commercials at the request of the slave terminals. Each slave terminal 
renders its own content stream, and requests advertisements from the master 
terminal (advertising manager). Furthermore, in paragraph [0095-0097], Carlucci 
discloses that the inserted ad may be targeted to the user at a set-top terminal, 
based on user's personal information (profile), and selected by the master device (ad 
manager), based on this profile information. Accordingly, it would have been 
obvious to one of ordinary skill in the art at the time of the invention to store the 
advertisements locally in an ad manager and distribute them to users in a home 
network as taught by Carlucci to the system of Rosser in order to have the capability 
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of different users within the same household receiving different advertisements 
based on their preferences/profile (Carlucci, paragraph [0095]). 

With regard to claim 9, Rosser fails to disclose wherein the second targeted 
advertisement is selected by the advertisement manager. Carlucci discloses a 
plurality of STBs that are served by the advertisement manager which selects the 
advertisements when requested by the individual STBs (paragraph [0092]; the 
commercials are selected upon request of the slave terminals). Accordingly, it would 
have been obvious to one of ordinary skill in the art at the time of the invention to 
combine the teaching of Carlucci to use the advertisement manager to select the 
advertisements to more than one STB in order to save the cost of multiple 
advertisement managers. 

With regard to claim 10, Rosser fails to disclose wherein the home network is 
located wholly on the customer premises side of a demarcation point marking a 
separation from a carrier network. Carlucci discloses that the home network is 
wholly located on the customer premises side of a demarcation point (fig. 2, the 
home network consisting of STT 158-1 - 158-3 is fully located on the customer 
premises side of the HFC cable network 140; further paragraph [0092] indicates that 
the STTs are located within the household). It would have been obvious to one of 
ordinary skill in the art at the time of the invention to combine the teaching of 
Carlucci to the system of Rosser to fully include the home network on the customer 
premises side of the network in order to facilitate faster data local data transfers. 
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With regard to claim 11, Rosser further fails to disclose wherein the home area 
network is located wholly within a customer premises. Carlucci discloses that the 
network including the advertisement manager and the slave set top terminals are 
within the same household (paragraph [0092]; the same household corresponding to 
the customer premises). Accordingly, it would have been obvious to one of ordinary 
skill in the art at the time of the invention to combine the teaching of Carlucci to the 
system of Rosser to store the ads on an advertisement manager located within the 
same customer premises as the slave set top boxes in order to minimize 
transmission time of the advertisement to the slave set top box. 

Claims 16-22 are the apparatus claims corresponding to method claims 5-1 1 , 
and are analyzed and rejected accordingly. 

Claims 27-33 are the computer readable medium with instructions to perform 
method claims 5-1 1 , and are analyzed and rejected accordingly. 

Contact 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to MARK D. FEATHERSTONE whose telephone 
number is (571)270-3750. The examiner can normally be reached on 8:00 AM - 
5:00 PM M-F US Eastern. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Andrew Koenig can be reached on (571) 272-7296. The fax phone 
number for the organization where this application or proceeding is assigned is 571- 
273-8300. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR 
only. For more information about the PAIR system, see http://pair-direct.uspto.gov. 
Should you have questions on access to the Private PAIR system, contact the 
Electronic Business Center (EBC) at 866-217-9197 (toll-free). If you would like 
assistance from a USPTO Customer Service Representative or access to the 
automated information system, call 800-786-9199 (IN USA OR CANADA) or 571- 
272-1000. 
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Supervisory Patent Examiner, Art Unit 2423 



